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Respondents were New Zealanders aged 18 

and over. In total 1,001 New Zealanders took 

part in this research. 

Respondents were sourced 

from Colmar Brunton’s 

online panel. 

The data was post-

weighted so the final 

sample is representative of 

New Zealanders 18+ by 

age, gender, and region.

Fieldwork conducted 

12 to 19 February 2020.

The maximum margin of error on a 

sample size of 1,001 (at the 95% 

confidence interval) is +/- 3.1%. 

Only demographic differences that 

are significant at the 95% 

confidence interval are shown.

The questions were asked 

as part of an online 

omnibus.

n=1,001

Percentages may not 

add to 100% or nett 

scores due to rounding. %

Method +/-
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Attitudes 

towards colony 

cages
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What type of eggs New Zealanders buy most of the time

Source: Q2 (see appendix for wording of question)
Base: All respondents, n=1,001.

50%

7%

5%

3%

28%

7%

Free range

Barn laid

Caged

I’m not sure what I buy

I just buy whatever is available / is cheapest

I don’t buy eggs

Q. What type of eggs do you buy most of the time?
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New Zealanders’ attitudes towards colony cages

Source: Q3 (see appendix for wording of question)
Base: All respondents, n=1,001.

53% 23% 17% 3%1%

I strongly oppose 

colony cages

I somewhat oppose 

colony cages

I don’t feel strongly 

either way

I somewhat support 

colony cages

I strongly support 

colony cages
Not sure

Nett 
oppose 

76% 
Nett 

support

4% 

Q. Do you [support or oppose / oppose or support] the use of colony cages in New Zealand?
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Demographic groups significantly more or less likely to oppose 
colony cages than average

Source: Q3 (see appendix for wording of question)
Base: At least 50 per sub-group.

50% 60% 70% 80% 90%

Wellington 

residents

100%

69%

Average nett 

oppose for all New 

Zealanders

76%

82%

85%

Men Women

Auckland 

residents 69%

% SAYING THEY STRONGLY OR 

SOMEWHAT OPPOSE

Demographic groups shown to the right of the average line are 

significantly more likely than average to oppose colony cages

Demographic groups shown to the left of the average line are 

significantly less likely than average to oppose colony cages

79% NZ Europeans

Asian New 

Zealanders 54%



Impact of 

making a 

commitment to 

ban colony cage 

on voting 

behaviour
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Impact of banning colony cages on voting behaviour

Source: Q4 (see appendix for wording of question)
Base: All respondents, n=1,001.

18% 27% 44% 3%2% 6%

Much more likely 

to vote for them

A little more likely to 

vote for them

It would make no 

difference to the way I 

vote

A little less likely to 

vote for them

Much less likely to 

vote for them
Don’t know

More likely 
to vote

45% 
Less likely 

to vote

5% 

Q. If a political party said it wanted to ban colony cages would you be more or less likely to vote 
for them in the general election later in the year?
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Demographic groups significantly more likely to vote 
for a political party that says it wants to ban colony 
cages

Source: Q4 (see appendix for wording of question)
Base: At least 50 per sub-group.

20% 30% 40% 50% 60%

% SAYING THEY WOULD BE MUCH MORE OR A LITTLE 

MORE LIKELY TO VOTE FOR A POLITICAL PARTY THAT 

SAID IT WANTS TO BAN COLONY CAGES

18 – 29 years

70%

37%

Demographic groups shown to the right of the average line are 

significantly more likely than average to say they would be more likely 

to vote for a political party that said it wants to ban colony cages

Demographic groups shown to the left of the average line are 

significantly less likely than average to say they would be more likely to 

vote for a political party that said it wants to ban colony cages

Nett more likely to 

vote - all New 

Zealanders

45%

53%

55%

Aged 60 plus 40 - 49 years

Asian New 

Zealanders 34%
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A quarter of the population are currently undecided about what party 
they’ll vote for in the 2020 general election. Four percent of the 
population are undecided and say they are much more likely to vote for a 
party that opposes colony cages. The 4% equates to 146,400 votes.

Source: Q4 (see appendix for wording of question)
Base: All respondents, n=1,001.

34%

28%

5% 6%

25%

National Labour Green Other parties Undecided

4%

8%
9%

1%
2%

Much more likely to vote 

for them 146,400 votes

A little more likely to vote 

for them 311,100 votes

Would make no difference

347,000 votes

A little less likely to vote 

for them 27,100 votes

Much less likely to vote 

for them 7000 votes

Don’t know

72,800 votes



Appendix: 
Questionnaire 
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Questionnaire
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Code of Practice. A copy of the Code is available from the Executive Secretary or the Complaints Officer of the Society.

Confidentiality

Reports and other records relevant to a Market Research project and provided by the Researcher shall normally be for use solely by the 

Client and the Client’s consultants or advisers.

Research Information

Article 25 of the Research Association NZ Code states:

a. The research technique and methods used in a Marketing Research project do not become the property of the Client, who has no 

exclusive right to their use.

b. Marketing research proposals, discussion papers and quotations, unless these have been paid for by the client, remain the 

property of the Researcher.

c. They must not be disclosed by the Client to any third party, other than to a consultant working for a Client on that project. In 

particular, they must not be used by the Client to influence proposals or cost quotations from other researchers.

Publication of a Research Project

Article 31 of the Research Association NZ Code states:

Where a client publishes any of the findings of a research project the client has a responsibility to ensure these are not misleading.  The 

Researcher must be consulted and agree in advance to the form and content for publication.  Where this does not happen the Researcher 

is entitled to:

a. Refuse permission for their name to be quoted in connection with the published findings

b. Publish the appropriate details of the project

c. Correct any misleading aspects of the published presentation of the findings

Electronic Copies

Electronic copies of reports, presentations, proposals and other documents must not be altered or amended if that document is still 

identified as a Colmar Brunton document.  The authorised original of all electronic copies and hard copies derived from these are to be 
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